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The Ministry of Tourism promotes
India in a holistic manner.

qced HATT HIT & T ART &7
a9 FIAT B

The Ministry of Tourism organizes
events such as Paryatan Parv,
Bharat with
the objective to promote and spread

Parv etc. every year

the message of Dekho Apna Desh
and Tourism for All.

qAceT HAATIT §& H9a7 g9 3R
Tt Tt & foT, & TS F AR
el & fov g a¥ g 9d, HRd
uq e S FRIGAT BT ST
T gl

The Ministry of Tourism presents
National Tourism Award every year
to the State Governments / Tourism
stake holders etc. for excellence in
the field of tourism.

g AATT, e & &7 H
3cpsedl & fAT TsT WHRI/gIeT
fRauRer 3fe @ gfaay IserT

P E-:I,{{-Ghl{ Haldd onldl %'|

For promotion of Indian Cuisine,
which is an integral component of
the Indian Tourism product, MOT
extends support to Indian Food
Festivals by sponsoring the visit of
Indian Chefs.

g HIATT JARAT UTeh-ahell, ST

HRAT 9IeeT 39T HT Teh HiHeoT

39T §, @l Jeral & & foT #Rd™

dF & gRi F IAITSTT h ARG
WA 3cgal & el & Fgrad
YeTeT T § |

The India Tourism Offices in India
and overseas undertake various
promotional  activities  with  the

objective of showcasing the tourism
potential of the different States.

IR duT 3t &7 Bud 9Ra e

PRI Jffiea Tt A e &H7d
& Uedd & 3¢aed § fafde

. [d i
JaYATcHS HRIGAT Hd ¢ |

With
cuisines,

such  diverse topography,

arts and crafts, textiles,
music and dance forms India is a
hidden revealed

land of and

treasures.

9ol fAfaerdrqoT $falier, Arehehell, hell
Tq frew, a8, Il Ud Fcg Tawal
& Y AR 5 W 3R 3w
gt 8§ aRquT § |

It has been an important priority of
the Ministry of Tourism to enable
maximum citizens to have decent
access to our numerous tourist sites.

gAR 3T Tdesh Tl do
aﬁﬁwmmﬁaﬁwqgﬂ
Ueld T AT HATT $I Uk

AgcaquT grafAesmar W@ § |




A critical component of a modern
world class tourism and hospitality
resource and its

sector is human

capacity building.

AT AT dUT 39T &THAT HAToT
3myfeh favag T adea Td
HfdTT &9 &1 Agcaqul uceh g |

Tourism is a demand based concept
defined by its consumption and not
by its output.

udies Ueh A renia aURoT ¥
ST 5HF 3TN A gRAR™T @ § o
f& gTd 3curesT Al

10

There is need for preparing Tourism
Satellite Account for assessing the
contribution of tourism in GDP.

SISy & 9desT & IRTETT FT Tehole
el b foIT gdesT Acase IHHh3c
IR F Y 3GTHAT B

11

Travel & Tourism is one of the

world’s largest economic sectors,
creating exports and emerging as a
global force for economic and social

growth and development.

ITAT UG qesT 92T & @aite 93
fdw &= & & v § S AT @
goiol AT § 3N i va Fenfas
g5 quT [aee & ARawH 3RE &
T H 3 FT A 3T @I g |

12

The Ministry of Tourism does not
the data the
earned/loss of revenue

maintain related to
revenue

through tourism.

e HITIT GIed & ATEIH o
IfSia Tereal Tsiea & JhdET &
T 3Mihs IR AT R § |

13

the
Scheme is

Ministry of Tourism under

Swadesh  Darshan
developing thematic circuits in the
country in a planned and prioritized

manner.

e HAATAT TAC & Alolal &
I T GiAATSIT AT graffehdr
Yed aleh & ¢ F Adfew gt
&7 fard T T@T ¢

14

The Ministry of Tourism has the
main objective of promoting and
facilitating tourism (both inbound and
domestic) in India.

qdcad HATTT &l HEY 3ceed 9Rd A
g (39135 dAT e[ all) H
a9 U efd Geradr Jeld el
g |

15

The Ministry of Tourism
with
offices and Indian Missions overseas
the
tourism industry promotes India as a

(MoT) in

association India Tourism

and stakeholders in India’s

e HAATGT R Ted FhrTerar
aar facet & g ard Aeer 3k
HRA & I 3¢ANT & RAURST &
Feder ¥ fagel 7 wied oty
SORT # Tk HYOT I(TeT & T H




the tourism

generating markets overseas.

holistic destination in

HRT T HIYT T ¢ |

16

Development and promotion of th

tourist places is primarily th

responsibility of sta

governments/UTs.

e Tl T QT iR Jada
ALY & § T AT WHR/ Y
TTeT gamad fr FFae § |

17

India Tourism offices, overseas also
extend brochure support to overseas
tour operators to motivate them to
promote various tour packages on
India.

facelt & Rya #Ra Wead FafeT
o1 fagRly X 3R &I #RaT |
Heftrd fafdies oX Yahall & Hadel gq
gicaTied dda & folr  sieR |@gradar
Yeled &ld g |

18

Promotional activities in the overseas
the
funds earmarked under the Scheme,

markets are carried out from

‘Restructured Scheme of Overseas

Promotion and Publicity including

Marketing Development Assistance

(OPMDY.

el IToRT & Ja¥aTcHs  FRIFA™
fauurer fawra @erar afea fagen #

Ha¥el Td YR T GRERAT Frofel

GTHAS) & 3iaea FuRa =fear

o fpe o §

19

Launched the Dekho Apna Desh
(DAD) initiative with the objective of
the

citizens about the rich heritage and

creating awareness among
culture of the country, encouraging
citizens to travel widely within the
tourist

country and enhancing

footfalls leading to development of
local economy and creation of jobs

at the local level.

e & wHeY fatrad aur #EpfT &
IR H ARG H STTRhdr YeT e,
TR A AT G P Y9k §T &
I A & o gicafed & 3R
38 YR qIcHhl HT T&IT H gefd
b TAEAT ITaTdT & AhrT
AR AT TR W AHR F Folol
& 3652T H ¢ YT g( 3wd)
Jgel IRH & IS |

20

Currently the cruise tourism in India
is in an infancy stage.

TAAT H ARG # Hd G 3T
RS 3r9EAT H § |

21

Recognising the potential of Rural

Tourism as a major & prospective
segment of the industry, the Ministry
formulated the

of Tourism has

Tdee 3T & Th JHE oUr
FHTEAYOT G & &G F AT g
T &TAAT P T §U T
HATST o JHIOT e g TS




“‘National Strategy and Roadmap

for Rural Tourism - An /nitiative

towards Aatmanirbhar Bharat'.

FRIATT TAT VsHY- ITcATAIR 9IRT
FI 3T T FeA” IR Far g |

22 | Institutes of Hotel Management gicd Yl FEATAT hl TATIAT
(IHMs) are set up as autonomous AT Hiere & 3nfazy fer ueer
societies with the specific mandate | #T / UTAETOT AT A &
to impart hospitality education/ fafdrse fRcger & Iy w@Erca
conduct training in hospitality skills. | RIRCET & & H ST 17T §

23 | IHMs mainly impart degree level |glce Yatlel HEAUT HE&ad: St
hospitality education, the FCls are | TaIF 32T fALT werd axd &,
concerned with skill level education. Sidfoh UTeh hell TEATT  ahlerel TANT

fRraT e ad Bl

24 | Indian Institute of Tourism and RO Ydcs UG ITET Yaee] &A1
Travel Management is a pioneer in | JmET 3R 9dceT RAGT qar 9fveTor &
the field of travel and tourism AT H 3ol gEUT § S ¥ 3R
education and training which AT 36T & fov fafse gieror vg
provides specialized training and 18T et T gl
education for tourism and travel
industry.

25 | Under the CBSP Scheme Hunar Se AeTeddy ANefr & HFTd gk @
Rozgar Tak programme offers a total | USIR d& FRIHH Sl AT o
of seven short viz. Multi Cuisine 37af ITSTHA FT IEAd IT ¢
Cook, Food & Beverage Service, 37T Aedr TFasiieT T, TS s
Room Attendant, Front Office Sa¥ar a@fad, & 31¢3e, e e
Associate ,Unarmed Security Guards, | TaIfTe , gfGR I GeT s,
Heritage Guide and Tour Guide fatea amgs 3R & ass|

26 | The type and scale of eco-tourism | &l T¥ed & G & YR Tq
development should be compatible YAT gATaROT dAT T THET I
with the environment and socio- AT AEhids AATAST &
cultural characteristics of the local 3T®T glel AT
community

27 | Once the hotel is operational, it can | glcel & =Te] 81 STl & &G a8

apply for classification under a Star
category to the Hotel & Restaurant

HATT T glceT US IEENRET JHeTAleed
T gafiendor FiATT (TIIRTHE) &




Approval Classification Committee
(HRACC) of the Ministry.

gAeT fAanrT Aol & 3t geffezor
& 3MAea F Hehell ¢l

28 | The Ministry of Tourism has evolved | 9d¢e HIATAT o T 3T &
Comprehensive Sustainable Tourism | Y@ &, S 371, & AR,
Criteria (STCI) for major segments g dc, deparex, sfier 3R w1y &t
of the tourism industry, namely & foT a9 Idd 9ded AGs
accommodation, tour operators, (THEHN3S) fashfad fhar § st ¥
Beaches, Backwaters, Lakes and & & forw @ Bl
River sectors applicable for the
entire country.

29 | The Ministry of Tourism also | 9¥ed HATT 3T AT JUT &
approves properties in other | A, 3UTEHE glcdl, THTIH g
categories viz, tented | AIEE g3, TR Ta aredr gfdsaeT
accommodation, apartment hotels, | TIX #eReT e 3R T&RT AT
convention centers, Guest Houses, 3@341‘%3 AT gl
Bed & Breakfast establishments, air
catering units and restaurants.

30 | Restaurants are an JERT fordlT Tl Fr Irar
integral part of a el dlel gdceh Pl Th
tourist’s visit to a place e ffear gia &

31 | Restaurants are increasingly | T&RT &Ref 3R facel alel gdieet &
becoming popular with the tourist - | & doll & olieidT gl ST 3@ &
both domestic and foreign as they | &3if% o ¢2r & RAffiea U=t &
intend to enjoy the taste of | TAR[EH HISH TUT WH oA &
authentic food, particularly cuisine of | TaIg FT 3Teig YGld I gl
different states in the country.

32 | Apartment Hotels are increasingly | fSoieia g3desi, o fordl o T ar
becoming popular with business | TIR@R® gefeat scafe g oRd
travellers who visit India for |3md & & €T 3UEHE Bled 3NcAd
assignments or family holidays, etc. | llIT & I ¢

33 | Motels are an important segment of | Hicel 3TfaeT &F & T Hgeaqor

the hospitality sector that provide
budget accommodation.

Foft § S fhwEdr 3ad 39clstr
I B




34 | Incredible India Bed & Breakfast / HJed AR 83 TS SHPRE / 37 &
Homestay Scheme offers foreign and | @Ystar fagel 3R e wdeat &
domestic tourists an opportunity to TITS UG dgailg Silg 9 ARG
stay with an Indian family and enjoy | 9RER & &Y EaA TUT FIgqol
warm hospitality as well as get a ALY T ARAT TERfT o
taste of Indian culture and cuisine in | TSIl & TG &1 TelG olel T
a clean and affordable place. 379EX YeTeT adr gl

35 | Construction of hotels is primarily a | glcer AT AT & 4 U el &7
private sector activity that is capital | T FRIweT § S Golt JuT § 3R
intensive and has a long gestation gHehT TAATOT qd 3rafer ofelr gl &
period.

36 | The Main function of the Hospitality | 3fa2T fasrT 3R dad a5 &
Development and Promotion Board | #&d Y& & el 3R T0T TSR
includes monitoring and facilitating gldAl TR W gice IRANSTATHT T
the clearances / approvals of Hotel | #S[{T / 3fefHiel &I IR 3R
Projects, both at the Central and the Q?TJ-‘I’IWUT AT &

State Government level.

37 | The main objective of the Hospitality | ATfaIeT AT T LT 3eee™
Scheme is to effectively project | 3THYUT & faffiesT MTATAT ST deremer
India as an attractive multi- | FT §T Th HThYF g AT AT
dimensional tourist destination | ITdeT TTST & ®F H THEN T &
offering a vast range of attractions. HRA I TEId hLel g |

38 | Under Hospitality Scheme hospitality | Tfed AT & T&d ITAT Jelid
is offered to Travel Writers, | @I, T9HRI, BIERITHL, oA/
Journalists, Photographers, Film / TV | &/#T, SR, gaAdTca/diideld cdd
Teams, bloggers, agencies promoting | &I SgaT ¢a1 dTell TaifaAl, AT
Incentive / Convention  Travel, | Aa/3AT0THTT
Opinion Makers / Dignitaries /| s@fFaai/@afsde/asdniit 3R 3R
Celebrities/ Speakers and Door Prize | Uissi/aldeEe fAaiarait nfe &1 yfafy
/ Contest Winners etc. TR fohar Srar § |

39 | Ministry of Tourism has put in place | 93¢ HATGT EIRT Ycdsh TR T

the Scheme of “Capacity Building for
Service Providers” (CBSP) to provide
education, training and certification

o daverdarsit @ fAem, gfretor
AR A Jeld e & fow amp
argeran3it g &Har fAHor( didr




to the tourism service providers at
every level which would provide
professional expertise to the local
populace as well as create fresh
opportunities for employment
generation in the tourism sector both
in urban as well as rural areas.

THdl) AT ¥ EUEE del #r
S [GAWAar 9red gl &
ArY-A1Y AR IR AAT Gl Felrent
A e & & H SR Golel & AT
3w gioid i |

40 | To enhance the quality and impact | 3Tfd2d T qdeaT & & AT I[oraar
employability skill for Hospitality and | Ta9eT dT JSHPIRART Hierer HI
Tourism Sector, new areas have ool & Tl TSIHELET THh o
also been added such as Hicderge qregswAr H 3eIfAdr
Entrepreneurship Programme, hRIHH, HIWS ek Flaurierdr
Linguistic Tourist Facilitators (LTF), | (TeldIT®h) I AT &7 Y enfAer foho
on line-courses like IITTF. e g

41 | Multi-Lingual Tourist Info-Helpline sgaTe Tdeeh Sl god oSl SR
provides support service to domestic | # TN H HTUT FIT & FF H B[
and foreign tourists in terms of gur Qg  9deent & ggrIar dar
information relating to Travel in India | 3R IRA & IAT & THT The H B
and to offer appropriate guidance to | udeal & wHRIA far Fder & @
tourists in distress while travelling in | & &dr g |
India.

42 | The Ministry of Tourism, Government | 99¢al HITT, IR THR o ‘e
of India has launched the “Incredible | IRT 2.0” AT AT T & foaH
India graT, ARETar, 9= Siide, WIeTgre,
2.0” Campaign in which thematic olFoll, Siey ¥, Mew, Rfehcar
creatives on different Niche products | 9dies, ReX & 3nfe afga fafde=
including Yoga, Wellness, Wildlife, forer 3curel & A9y 7 NAfesw
Cuisine, Luxury, Buddhist Sites, Golf, | fshufeeq daR e 7w g
Medical Tourism, River Cruises, etc.
have been produced.

43 | The Ministry has launched the | F#ATaT o Seayr 2020 & ¢@r 379aT
Dekho Apna Desh initiative in|ger Tgel T @3d T & 57 &

January 2020 Under which ministry

carries out series of webinars

e Ao g dr fafaw d@wRia,
rad, Idey 3 e 3




the diverse

destinations and

showcasing culture,

heritage, tourism

products of the country.

gid §U UF AR s@em  H
3MATSTeT ] T & |

44 | The Ministry is organising Dekho Ig FATGT SETRhAT Uel et 3R
Apna Desh Roadshows in different | 8ol Tdcs &l ST &of & HIY-ATY
parts of the country to create SIGET & Goldl & fav Faemeh
awareness and promote domestic Teh A YTl el & 3o U & &
tourism and at the same time faffeet sl & S& 3791 2 U3
provide platform to stakeholders for | 2leT &7 3RS X @I § |
generating business.

45 | For facilitating visa regime  for | 9dcd HATGT ORI e 'g’trmﬁﬁr
increasing inbound tourism Ministry | T¥esT & faT giaursers diem
of Tourism has taken the initiative | s¥a€dT & T /8 Harerg 3R facer
with Ministry of Home Affairs and | #3TlT & AT 9gd & dgd 5 39-
Ministry of External Affairs and e- | A0, J€ '$-9dcsh o, '$-cIWR
visa facility has been extended to |dar, 's-fafercar arer, 's-fafecar
the nationals of 167 Countries under | @& daT 3R '$-FAT dIall', &
5 sub-categories i.e ‘e-Tourist visa’, | 3d3d 167 &2 & ARIRGT P -l
'e-Business visa', 'e-medical visa', 'e- | giatm WekT # IS Tl
Medical Attendant visa' and 'e-

Conference Visa'.

46 | Ministry of Tourism extends its e FIGT g Totadi ol
financial support to Central Agencies | HRdIIT Rdca FAGTOT (VTH3MS), dIic
like Archeological Survey of India ¥ 3w 3f3ar, IR wea O
(ASI) , Port Trusts of India, India e (GmeéER) e #r 3w
Tourism Development Corporation PR &7 / [FEFIor & dgd A=
(ITDC) etc. to develop the potential | aTel THIFAT T & AT e &
destinations under their foT 3T IgrIdar verd #dr gl
jurisdictions/contro.

47 | Ministry of Tourism has taken up the | 9 HATIT o Uded H ‘HGe

initiative of identification,

diversification, development and

promotion of niche tourism products
of the like

country Cruise,

ot Felch @ fAdea 3R oRa &
365 f&T &1 Iideq & ¥ H HacHe
T & TIT S & 3Tl 9T Scdrgr




Adventure, Medical, Wellness, Golf,

Polo, Meetings Incentives
Conferences & Exhibitions (MICE),
Eco-tourism, Film Tourism,
Sustainable Tourism etc. to

overcome ‘seasonality’ challenge in
tourism and to promote India as a
365 days destination.

IMe®, diell, 6 UcdIgs] Tedole
3R gedifadl (TAsSHTS),

Held, T 3MiE & g,
fafaeietor, faera 3R dada e
I ggel @ &

48

To
standards for

the
different

conform to expected
classes of
tourists, Ministry of Tourism
classifies hotels under the star rating

system.

el F [AffeT got & v 3pfaa
ARl & 36T Ghe HATT [HART
ITEIT YuITell & d8d gIcall I qIfTehIor
T B

49

Under star rating system, hotels are

given a rating, from One Star to
Three Star, Four and Five Star with
or without alcohol, Five Star Deluxe,
Heritage (Basic), Heritage (Classic),
(Grand),

Legacy Vintage

Heritage
(Basic),
and Legacy Vintage (Grand).

Legacy Vintage
(Classic)

ARt IET gumel & d8d glcall Hr
T I & Sl §, owe e fAarr
d o i BaRT, IR f&@arT 3R
Hodlge & G1Y IT S8 &= giT
faarT, arar fAarT Bawd, gResr
(@fa®), gReT (Fanfae), eRes
@), o fHes (9f@w), e
faesr (Fanf@er) 3 foerdr fesr ()
A gl

50

‘Incredible India’ mobile application
assists international and domestic
tourists to access information about
Ministry of Tourism recognized
tourism service providers namely
approved Inbound Tour Operators,
Adventure Tour Operators, Domestic
Tour Operators, Tourist Transport
Operators, Travel Agents, Regional
Level Guides, Classified Hotels
available in respective cities / Tourist
centres.

AT HRA'  HGST  UiCelhele,
HAUSET 3R e gdeat @ adee
HAAGT & AIAT Wed 9¥ed  dar
A @ 3Wed, adeia
IRy, e gRage 3fTIReT, IMET
Tole, 8T TR & #ARGYH, d&fad
A /| e Far # 3uereyr Feffed
glcdl & HEAd AT e el H

eIl L]




51

Ministry of Tourism has implemented
Sites
Project with various objective

Iconic  Tourist Development
like:
selected

Holistic development of

Iconic Sites to global standards,

Develop sustainable tourism
infrastructure, Robust Operations and
Publicity &
Sites,

through

Maintenance plan,

Promotion of Iconic
Employment generation

community participation, etc.

qdeed HATGT aRT wrdifead gfafesd
e ¥ Aerd aRAST &
faffieet 3oy Tafaa ufaftsa Tyt
T dfRaeh AT & HTET HHAY
O, Idd 9ded 3aEaer [As,
gee Jarelel 3R ITREE IIeiTT,
gfaffed Tet & 9aR 3R dad4,
GRS Sfasnfaar & Aegs @
AR Fofe & |

52

The Ministry of Tourism extends
financial support of up to Rs. 50
lakh per State and Rs. 30 lakh per
UT under the Domestic Publicity and
Promotion

including Hospitality

Scheme for organizing fairs/

festivals/ tourism related events.

e HATT Aell/ 3099 / 9 &
Fafrd HRIGHA IS et & v
ALY Aol g B TN 3R
Tatel & HdId 9fd ToF 50
T 3R ufa ¥ I &7 30 o
9T Fr e T—IaT Yl #dr gl

53

The Ministry of Tourism provides
Central Financial Assistance (CFA)
to the State Governments/UT
Administrations/Central Government
Agencies for development of
Tourism including Cruise Tourism
and Cruising along rivers.

ed HAT 9ded & fae & fow
I WHRT /| &eg AT &F
YAl g WHR H THAAAT A
%ol Tdee 3R Afedt & AR it
afegd et & e &g Faa fad

Y& T gl

L HEG]

54

The
formulated a set of guidelines in

Ministry of  Tourism has
2012 on “Safety and Quality Norms
on Adventure Tourism” as “Basic
Minimum Standards for Adventure
Tourism Activities” and the revised
guidelines ‘Indian Adventure Tourism
Guidelines’ (Version 2.0) have been

launched on 31st May 2018 .

e HAET o AT TFed
afafafaat & fav MURed wgeAdd
ATl & & H VAT AT qadT
& 3N FUTdcdr & HeTh W -
et 1 v AT IR fRar § 3R
Fafaa feenfady ‘arda Jaa
qea feam-fAder (ot 2.0) 31 A
2018 & S kT T g




55 | Medical Tourism (also called medical | Rfshcar wea (G Rfercar amT,
travel, health tourism or global | TarEeg Wes 37Uar aftas Tareey
healthcare) is a term used to|dar i &gl STl §) Ueh Asq WHE &
describe the rapidly-growing practice | f[S&eRT I FTAELT Fr c@HATA &
of travelling across international | forT RIS WA & 3IR-GR IrET
borders to obtain health care. L I Aol F g6 W Ui Hr

afotd &t & forw fRar ST B

56 |In an endeavor to establish India as | IR &I T ThedATheT Ided & &
a filming destination, the Ministry of | & TIUT FA & Th TIH & ®T &
Tourism is making all efforts to qdesT HATET qdesT 3R fedA 3¢
promote Cinema of India as a sub | & &g FH-aT TATUT =T 3R
brand of “Incredible India” at various | ¥R 3R ARaw oA 3cTNT &
International Film Festivals like IFFI | &= Al & §FHT dd & foT
Goa, European Film Market, Cannes | U&h Y Yelel oiel g faifiee
Film Festival and markets abroad, to | 3RS fhed 3cdal o
develop synergy between Tourism HSTHUHR3S M, AT hed
and film industry and to provide a IoIR, $eard el Bicad 3R
platform for enabling partnerships facel SeRT 7 “31dey HRA” & 39
between the Indian and the global S & ®T H ARG & QAAT &7
film industry. asT Fa & gt Iy aar gl

57 | In order to take forward the cause Rfercar gdest, Aerar wdea 3k
of promotion of Medical Tourism, T, 341'{|jcf?: e 3R Hl'gﬁa 0aT
Wellness Tourism and Yoga, IR aRdT Rfsrcar gomelr & Fis
Ayurveda Tourism and any other 3T YT & HaY @l 3T deled &
format of Indian system of medicine | foIT FIET o AT AN (TFea) Fr
Ministry has constituted a National 7EgeTar H ve ey RAfhcar va
Medical & Wellness Tourism Board | &cdmoT qdead S5 &7 o fhar &l
with the Hon’ble Minister (Tourism)
as its Chairman.

58 | For participation in approved reAie TRfhedr / qdest el /

Medical/Tourism Fairs/Medical
Conferences/Wellness Conferences/
Wellness Fairs and its allied Road
Shows, Ministry of Tourism provides

Fafecar a@aear / TReEar e /
fAerar Al 3R 38% Fegy Us o
H H19T o & v e Axre
IR fa&Td TgR—Iar (TASIT) ISt




financial support under Market
Development Assistance (MDA)
scheme.

& dgd fodT gerar veie ar gl

59

The Ministry of Tourism promotes
Polo as “Heritage Sport” of India in
the
has

collaboration with Indian Polo

Association and formulated
guidelines identifying broad areas of
support for promotion of this game

as Niche Tourism Product.

e HAAOT HRAT 9l 99 &
EANT ¥ 9l T AR & “fauad
e’ & T FH Fadd axar § 3R
SHol Ueh 3Tell e 379G & &7 &
56 We & Ha¥d gJ HEId &
foFqa &t H TAd W g
feenfader IR e g1

60

The the
Development Assistance

Market
(MDA)
travel

emphasis  of
Scheme is to familiarize
agents/tour operators/hoteliers about
latest

new tourism products and

developments in the field of tourism.

At e Fgar (TAST) AS=r
H 9ot & &7 & Av qdesh 3curer
IR FAdAdH [GhE & aR A IJrar
Tolcl/eY TR/l Alfeleht hr

STeThRT &l W W el & a13am g

61

The Market Research Division of the
Ministry of Tourism is responsible for
collection, compilation and
dissemination of tourism statistics on
various aspects of inbound,
outbound and domestic tourism in

India.

qesT HATST ol SR e EeTe
JHTT ARA & 9T, agenar 3k
B 9deA & fafdieet ggef3it W
qdcs TR & HIE, Tholel 3R
TR & fov Seer g

62

The key statistics collected by the
Market the
Ministry include data on foreign

Research Division of

tourist arrivals, domestic and foreign

tourist  visits, foreign  exchange

earnings from tourism, etc.

Tee HATORI o SN TEEled JHTeT
¢aRT Tehd v T yow wifegdr A
facel wdes mrAe, ool 3R fageh
qdee AT, gdes ¥ faclh Hqar
3TSieT 3T & s A ¢

63

Periodical surveys are also

undertaken to assess the profile of
international and domestic tourists,

expenditure patterns, tourist

preferences, satisfaction levels, etc.

FAIRAET R e &ew &
HAMSE TR HT 3Meheled Hel & T
TAT-GHT W gdetor o e s




64

With an

universities for research in tourism,

aim to  encourage

financial Assistance is provided to

Reputed Institutes and Central

Universities to organise conferences,
out tourism

seminars,  bringing

journals etc.

e A U & fow
faeafacarerat o dicafed el &
32T 4, 9iafSasd GEdmer ar
gFHE!, AFART FF TSI HA,
qded giAFI3 i ghifd et 31fe
& forv fad agradar ger &hr Srdr
gl
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Familiarization (FAM) Tours to the
North Eastern Region are arranged
Media
Representatives from Overseas to
the

for Travel and

the States in regions on a

regular basis.

@ &7 & Tdl & fav et &
caa iR #Aifswr ofaEfEr &
gRarde (ThueH) gk faafaa smam
W WA AT B

66

International Tourism Mart is an
annual event organised in the North
Eastern region with the objective of
highlighting the tourism potential of
the

international markets.

region in the domestic and

IARTET qdesT AT T VT ali¥eh
TS § S qafea &5 # o] 3R
ARSI SR 7 39 &9 & gdeaT
&THAT &l 339N el & 3662
Imafaa foar srar g

67

Foreigners planning a holiday in the
scenic Andaman & Nicobar Islands
no longer need a Restricted Area
Permit to visit 29 uninhabited islands
of the Union Territory.

gTehfdeh 38AT 3R AR gdiv

(5

FHE H TR A Al Tl dTel
faeial 1 319 hog AT 9SG &
29 fasteT gdiat o o & faw
gfaefad &t AT & 3Maegehdar
el &l

68

Incredible India Tourist Facilitator
Certification Programme is an online
study and certification programme
the

history and culture and heritage to

bringing learning of India’s

the homes of its citizens.

3ded AR qdesh Fiaumserdr

YA HIRIHH Tdh TeTollsd eITA
U9 YAV SI%hH § foae Aregd @
HRA & ARG B &8 AR &
sfaerd, Fpfa vd favad & day A
YA I Hohd @ |

69

ITFC programme has an intended

outcome of increasing supply of

trained professional pan-India

IEHEATHH! HRIHH HT 3T
IS HRAT TR ) FfAfeTd ddw

aMSST I 3T & Jeftr el g




guides and to the tourists it would
allow an insight into the
experiences around arts, crafts,
music, food and heritage that make
India an Incredible land of
Incredible people.

Sad Wea 39 Harsil, e,
g, @ 3R faad & gefea
3eIT 9T Feh ST HRA I 3efad
AW @ e A e § |

70 | The projects under Swadesh TIeer e ASAAT & 3 Qg
Darshan scheme are identified for ?‘Ef IRASATIHT T ggaT T
development in consultation with the | TR/ TG T &F TATHAT &
State Governments/ Union AT O T I § 3R [t Hr
Territory Administrations (UTs) 39T, 39YFd AT RS
and is subject to availability of et & s, deer fear dai
funds, submission of suitable % eIdTelel T @ # SRy fAfear @
detailed project reports, adherence SYSISHAT T A W 3og Fdlhid
to scheme guidelines and utilization | 9cleT Fr S g
of funds released earlier .

71 | Under Swadesh Darshan Scheme | €@cer &¥iel Ilsiar & fashrd & 15
fifteen thematic circuits have been | @Afes gRTY AT fFw v §
identified for development viz. | JuT Y&l #RA 9R9Yy, sigeyr aRuy,
North-East India Circuit, Buddhist | @aTerm ugfRwer, geadl aRuy, T
Circuit, Himalayan Circuit, Coastal | 9RTY, #ATTIS IRUY, ST
Circuit, Krishna Circuit, Desert | 9RTY, Sl IRUY, Todaiid IRIY,
Circuit, Tribal Circuit, Eco Circuit, | ITHIOT aR9Y redifcAs  alyy,
Wildlife ~ Circuit, ~ Rural  Circuit, | THIIUT 99y, farad aRkuy,
Spiritual Circuit, Ramayana Circuit, | drdiet R 3R gohr gR9Y |
Heritage Circuit, Tirthankar Circuit
& Sufi Circuit.

72 | Submission of project proposal T TR/ 9 AT 8 JATHAT

related to tourism by the state
Governments/Union Territory
Administrations and its sanctioning is
a continuous process.

CaRT ¥ Heaet gt gedama
TEJd AT AR IR TR T
qad s g |
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The Ministry of Tourism along with
all stakeholders, including the
Tourism Departments of all States
and UTs, have adopted the ‘Code of
Conduct for Safe & Honourable
Tourism’ which is a set of guidelines
to encourage tourism activities to be
undertaken with respect for basic
right like dignity, safety and freedom
from exploitation of both tourists and
local residents in particular, women
and children.

e AT o g Tt iR Tg
TsesT & e e afga @l
fedamel & @y W wd
Ao Gde g TR Higdm
A gRd fFr & S 9w vg
EIAT ARTR, 9y §9 & Afgermsit
Ud Al & faU IRAL, e Ud
3cdisd @ HFd S FAd IHRSRT
& four @FA= & @y 9ded
FAhdl  H FgIdT Gl HEEY
fen=del 1 v T@HE T |
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The Ministry of Tourism has initiated
aerial photography of many cities
the

promote various destinations.

during lockdown period to

T HATTT of olleh 3131 I Jafer
& a1 fafdesT sidearl & @ada &
foIT 3= et Fr gars BIemhr Fir
HT IR fhar § |

75

Ministry has instituted a National
Tourism Award in the category of
‘Best Rural/Agri /Plantation Tourism
the
in the tourism sector

Projects’ to motivate
stakeholders

for implementing such projects.

HATT o ‘chse ATH0Y HiN/ Framet
qdesT aRASAT &1 Ault & v IerT
qie JRERR Sl TAYAT HT § dlich
T gRASAT & FRTTadT & v
qded a7 § fRaursr FI dcafed
forar S Tl

76

Ministry of tourism prepares Tourism
(TSA) of
macroeconomic

Satellite Account India

which provides

aggregates, principal among them
being Gross Domestic Product of
the Tourism Industry Tourism Direct
Gross Domestic Product (TDGDP),

direct & indirect jobs due to tourism.

T HAATT HRd T 9 ACSe
37FE3e( & TH U) IR T & orad
gges 3 AT greg giar & 9w

A qdesT 3¢ T Hehol e 3cUE,
Tdee YogaT Hehel BXef 3cdig( &rer

ShEtd), 9desT & HROT Fhold JogaT
AT 39ceT AR T gl

77

Augmenting tourism infrastructure,

ensuring ease of travel, promoting
tourism products and destinations,

assurance of quality standards in

UJes ITEITST I Gaue, ITET I
FIAT GARIT a1, gdes Searar
IR Iideat & HIUA e, gdesd
Yarverdi3it  dr Jat HA - qorEr




services of tourism service
providers,projecting

the country as a 365 days’ tourist
destination, promoting tourism in a

sustainable manner, etc., are some

ATl H GRARIT T, 3l S
A Th guIdd I & & H
T 6T, TAE §9 F 9ded &l
a9 el 3 9ded AAGT &
AT &y 7 enfaer § |

policy area of the Ministry of
tourism.

78 | Swadesh Darshan Scheme involves | Ta¢er &2iel Iiotell # faffiear ardear
Integrated Development of circuits HI Sligel arel aRTUT FT ThIhd
connecting faerre &3e 3R Us g Us giawumw
various destinations and providing et e enfad § |
end-to-end facilities.

79 | To take forward Hon’ble PM's vision | 37e[37dlcse Gdca Tehl T Hihd &
of a more holistic approach towards | ITY AEERT gdc IHTETAT &
world-class gy # Af¥F GHIT e & gfd
tourism infrastructure with focus on | #ATTART TUTHIAT AGICT & [aotel ol
experiential tourism elements, 19 HE of S & foIT U R & 19
Iconic gfafSea sigeg 31f@ara fvw aw § |
sites across India have been
identified.

80 | The National Mission on Pilgrimage | 93¢ HATA GaRT ILETe
Rejuvenation and Spiritual, Heritage | ShuifgR T 3mearicAs farad
Augmentation Drive (PRASHAD) has | @a¥e 3iffaa (Ueme) aedt I~
been launched by the Ministry of fAee @1 3Rer gt wdea
Tourism with the vision to rejuvenate | 3GEITAT dT ITASHAT & HATEIH &
pilgrimage and spiritual experience | 9deHi & ArET g ATeATfcHS
of the tourists through availability of | 37eJ81d I dgcR Telll & fasieT &
well-planned tourism infrastructure. HegeToR fohar /T §

81 | The Ministry of Tourism, Government | 9¥ed HATeT, HRd TSR o “ Th

of India had launched the “Adopt a
Heritage: Apni Dharohar, Apni
Pehchaan” project which is a
collaborative effort by the Ministry of
Tourism, Ministry of Culture,

AT & 391U ;39T ERIET,
39T ggdATeT” IRIASTAT AR Hr oA
Ao cafeaar r asierr & favrad,
STehfcieh qdeeh Tl & Tdee




Archaeological Survey of India and
State/UTs Government for
developing tourism amenities at
heritage, natural tourist sites in
partnership with corporates, NGO'’s
and individuals.

gaemit & fasd & fov ade
HATCI, &R HAOL, AR
RIcled FA&T0T 3R A/ F
TSIETT XHRT I TYFT JAH &

82 | “Adopt a Heritage: Apni Dharohar, | “Teh fa@d &I YT ATAT ERIER,
Apni  Pehchaan” project engages | 39T 9gdlel” IRIASTAT T I&T HR
citizens in the maintenance and | & T¥cHh IFAEITT & IGIWE 3R
furtherance  of India’s  tourist | a8 H HRA & APIRST @l A
infrastructure. FLT gl

83 | the Ministry of Tourism has e AT o JIcA AATIGIATAT Sl
introduced a Online Public Delivery |#AIdT Yeld & & AT TH
System, for granting recognition to | 3iTelT8e Ufseleh fSelladl Yol 3IRH
Tourism Service Providers. frg|

84 | The process of classification/re- U glcd Fol38 Uicd & ATEIH &
classification of hotels, approval of glcall & gaffeheur/ GeT: gaffentor,
Restaurants, Motels, Bed & &, Alcdl, 98 dUT Shhre
Breakfast units, Home Stays have ghISl, BIATE & JffHlca T Yishar
been digitised through a hotel cloud | T f3fSicelaor fohar aram § St
portal which became operational in | &R 2015 & 9R@rerT & gl
December 2015.

85 | The process for recognition of o T, ¢ad Tolel aur gdieeh
tourism service providers such as gRage TR T g
tour operators, travel agents and JAIIETAT3T T ACTAT Yeld e Sl
tourist transport operators had also | 9fshar & & BfSceleor fohar aram
been digitized. g

86 | There is a urgent need for creation |c2l & 3TATH SHISAT & Ueh cATIh

of a comprehensive national
database of accommodation units in
the country, since availability of
data is crucial in framing of policies
and strategies for the promotion and
development of tourism.

TSET 3T IR Fel T dcehlel
HERIHAT &, Ifeh Tdee & Hatld Td
faere g Aifadl va st &
faTor & forw srer fr 3udstan
gt Hgeaqul Bl
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The Ministry of Tourism with the

help of State Governments and
Union Territory Administrations has
started
Database of Hospitality

(NIDHI).

National Integrated

Industry

TJed AAOT & o8 TR 3R 39
TST&T YAl hl FEIAT H ATl
$EICE ST 99 3HTH grieactoer
SSE (TANMSITAINS) &7 IR fhar
gl
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Public Order and ‘Police’ and
prevention of crime including safety
& security of Tourists are State

subjects.

* graeifae cgaEdr 3R ¢ gfew
T gdeant T FR&T Ud EI&T Higd
3TORTET T AhAH Tod & Fated
fawa & |
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Ministry of Tourism as a part of its
on-going activities, annually releases
and international

domestic print,

online media
the

India’ brand-line, to promote various

electronic and

campaigns under ‘Incredible

tourism destinations and products.

e JAFrer [affieed gdes arqear
3R 3curet & @aga & forw 3r9er
ST Afafafaat & 9T & w9 H
Ao HRA FSAGA & IcAaed
aIi¥er §7 & B Td 3HaWserd e,
Soldcifoleh T 3Bl 3T
TP IR T 7

90

Domestic tourism plays an important
role in the overall development of
the tourism sector in India.

B, Y¥es HRA & 9de & &
FHe fasra o Hgcaqur AT
fovsmar &1
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The Ministry of Tourism has its
accounts on all major Social Media
platforms - Facebook, Twitter,
Youtube, Instagram, Periscope,
Vimeo, Pinterest and LinkedIn.
These accounts are regularly
enriched with informative posts and
updates.

qdce HATGT & HI 9HE /A
ATSAT coewhiaA - BhHH, A,
ey, SECIAH, IREHIT, d1AT,
fRictTe 3R fPiFssaT W 3ms @
5o @il & AAfAT &7 § Faacas
diEe 3R JUSE & WY Feey fohar

ST B
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The Promotional Calendar 2017 of
the Ministry of Tourism on the
theme “Go Beyond” won the PATA
Gold Award in the category
“Marketing Media - Travel
Advertisement Print Media”.

e HAAGT & JaR Foisx 2017
" fodies" fawg 9 Ak Mifsar
- g faager fe Afsar sofr &
PATA 3ites 37aTS (F0T REHR) Siar
gl




93 | Promotional films on Yoga, Wildlife, | 93¢e #ATeT gart fAfAd I,
Wellness, Luxury and Cuisine gegoild, sedmor, fenfaar 3R AT
produced by the Ministry of Tourism |9 YaR fheAl of AT 2019 & ol
won the First Prize in the category | & 3cRIS¢rT dMes AT Ic 9ded
of TV Cinema Spot at the RERRT # & [{aar Tdie $r Aof
International Golden City Gate H gger IEPR S|
Tourism Awards at Berlin in March
2019.

94 | The Ministry of tourism, through its | 9des HATT 39 8 facer f&ua
8 India tourism Offices Overseas RA Tded FTadl & #AETH
endeavours to position India as a qded & faffiesr 3curel va et &
preferred tourism destination in the | #aYT & forw gar df¥as e
tourism generating markets to ok H #ART FT RR el & fav
promote various tourism product and | 9dce YT FL aTel STRT H gdeT
destinations and to increase India’'s | & U& HJIYLE Ided & ¥ H AR
share in global tourism market. $ TATRT HI HT 9IT T @7 gl

95 | The Ministry of Tourism has e HAT o A H Meh, Aol
constituted board/ Task Forces/ | AIH, ol 3R TSI g &l
Committiees for the promotion of JordT o & v S5 / e« /
Golf, Medical/Wellness, Cruise and | If&afaat &1 157 Far &

Adventure Tourism in the country.

96 | The Government announced various | (%) 3R (®): TSR o7 AcATAR
fiscal and relief measures under the | #RA Yool & dgd e TN
Atma Nirbhar Bharat Package which | 3Rk I8d 39/t &r givom &1 g o ad
is expected to benefit the Tourism | 9dTeT 3TN HI ATH gl ST 3FAIG
Industry gl

97 | Ministry of Tourism promotes India | 9deel HATAT Teh HYUT I1ded & &

as a holistic destination and as a
part of its ongoing activities and
sanctioned the proposals of State
Government/ Union Territory
Administrations per scheme
guidelines.

H HRT T a9 HaT g 3R 3=y
Tl T ATATATEAT & Teh AT & &9
A ot foum At & 3gaR TeT
THR/AT T 8 JAHA & T&drar
I TRl ST &l
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Yoga/Ayurveda/Wellness is  being
promoted in the past years in the
print, electronic, internet and outdoor
medium under the Ministry of
Tourism’s “Incredible India
Campaign”.

A FACT & AJed  HRd
I & T Wod Fo a5t 4@
e, sogciiae, Sclade JdaT 3i3esR
Afsar & Qenmgde/faRieTar @
gateT fohar S @ gl
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The Ministry has introduced various
6-week language courses i.e. Thai,
Japanese, Chinese, Viethamese etc.
to train Guides/Tourist Facilitators
and other service providers under
the scheme of ‘Capacity Building for
Service Providers’.

HATSI SdRT "QaT Jerdrsit & forw
sTAdT fAATor & AT & agd
IMgSi/ahesh Faur YTl dar 3=g
Q4T Yerdi3it & gRAET He & fou
fafdeet sTWI3Tr 3727 o1g, AT,
qrgaAtat, AT 3017 # 6 Fedlg &
TSTHA Y& fHT T 7l

100

Ministry of Tourism is in the process
of developing five Special Tourism
Zones in the country with private
sector participation under PPP
model.

e Jarew did AseT F 37deTd
el &7 fr smelley & g & 5
9w 9dea et Fr G e Hr
gfehar # gl

% % %k %k k k¥




